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3rd May 2025 

The Secretary  

BSE Limited  

Phiroze Jeejeebhoy Towers 

Dalal Street  

Mumbai - 400 001  

Scrip Code: 544250 

The Secretary 

National Stock Exchange of India Limited 

C-1, Block G, Exchange Plaza,

Bandra-Kurla Complex,

Bandra East, Mumbai - 400 051

Symbol: SANOFICONR

Sub.: Intimation of Newspaper Publication of Unaudited Financial Results for the quarter ended 

31st March 2025 

Dear Sir/Madam, 

Please find enclosed copies of the newspaper publication pertaining to Unaudited Financial 

Results for the quarter ended 31st March 2025 published today, i.e., 3rd May 2025, in the following 

newspapers: 

1. Business Standard

2. Sakal

Kindly take the same on your records. 

Thanking You, 

Yours faithfully 

For Sanofi Consumer Healthcare India Limited 

Nikunjkumar Savaliya  

Company Secretary and Compliance Officer 

Membership No.: F7048 
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ROSHNI SHEKHAR & SHARLEEN D'SOUZA
Mumbai,2May

V aibhavSuryavanshi turnedheads
whenhewassnappedupbythe
RajasthanRoyals for~1.1 crore in

the IndianPremierLeague (IPL)auctions
—at just 14yearsofage.Thenhewenton
toset thestagealight, smashinga100off
just35ballsagainstGujaratTitans,
sendingthecrowdintoa frenzy.

Blazing11 sixesandseven
boundaries,Suryavanshinowholds
therecord for the fastestcentury in
T20history—afeat thathasnotonly

electrified fansbutalsopiquedthe
interestofbrandseager tosignhim
forendorsements.

Promisingashisentry into the
cricketingspotlight is, therearevoicesof
concern, too, focused largelyonhowhe
would take this fameandwhathewould
makeof it in theyears tocome.

Brandexperts say thatwhile the
youngprodigyhasalreadycreated
history, there’saconcernthat thesudden
famecouldoverwhelmhim.However, if
heremainsgrounded, theybelieve,he
couldbearare talentworth investing in.

Asource, speakingontheconditionof
anonymity, reveals thatbeforehis
explosivecentury,Suryavanshi’s
endorsement feewasaround~75 lakh. It’s
aclaimthatcouldnotbe independently
verified.Thesourceadds that this figure
couldrisenoticeablydependingonhis
performanceacross the tournament.

HarikrishnanPillai, chiefexecutive
officer (CEO)andcofounderof
TheSmallBigIdea,aMumbai-based
digitalmarketingagency, says
Suryavanshi isexactly thekindof
breakoutstorybrandswant toacton
quickly—orplay“fastest finger first”
with,asheputs it.

“He is smashingveterans like theyare
someplasticball rookies.However, right
now,he’s just theperfect ‘recency
rocket’,”Pillai says. “Thereal test (and
brand jackpot)willbeconsistency. Ifhe
avoids thevicesofoff-field fameand
doesn’t start livingahighlight reel life,
endorsementswill flowandstick.”

Pillai adds thatbrandschasingyouth
appeal—fromsneakers tosystematic
investmentplans (SIPs)—areeyeing
someone just likehim.“Frankly,he’s the
‘Mutual fund sahihai’ posterboy—a
walkingexampleof thepowerofearly

investment,”hesays.
Pillai’s view is that fornow,

Suryavanshi is an influencer,notyet an
ambassador. “Butgivehimacoupleof
seasons, a coolhead, andsome long-
termform,andhewon’t justbe in
campaigns—he’llbe thecampaign.”

Veteranadvertisingprofessional
KVSridhar,who is theglobal chief
creativeofficer at consultingand
services firmNihilent,pointsout that
Suryavanshi representsanew
generationof cricketers—onebornafter
the IPL itself.Hedescribes the teenager’s
playingstyleas “fearless”—“just
playingwithglobal stars, and (he)has
absolutelyno fear!Whatcould the
mindsetbe?”he remarks.

True.There’snooneelsehis
ageplayingT20at this level anywhere,
rubbingshoulderswith international
greats.

ForSridhar,Suryavanshi symbolises
theboldmindsetof tomorrow’scricket—
andfor that, “he’sworth ingold”. “Even if
he fails in this IPL,and intherestof the

matches,hewill still symbolise the
mindsetof thatgeneration.Therefore, it
isworth it foranyyoungbrandtopick
himup,”hesays.

Oncomparisons tootheryoung
players, Sridharcounters thatnobody
else is 14.

Whetheryou’re 13or 14,hittinga
century in40ballswith thatmanysixes
requiresnot just skill but immense
strengthandnerve,he says, adding
that thiskindof courage is exceptional
athis age.

Forbrands that startedcirclingas
soonasSuryavanshihit thecentury,
SandeepGoyal, chairmanofadagency
Rediffusion,hasawordofadvice: “At 14,
weshouldnot start lookingathimasa
brand, andeven ifbrands takehim, they
should takehimasapassiveendorser
andnotanactiveone.”

Whileacknowledging that this
youngster is aprodigy,Goyal stresses the
importanceof staying focusedandnot
gettingdistractedby theglitz and
glamour.Hegives theexampleofSachin

Tendulkar,who,he says, kepthishead in
thegame,whileothers– likeVinod
Kambli andPrithvi Shaw–got caughtup
in theglitterof fame.

Heisalsooftheviewthat
“Suryavanshi,whilehe is still young,
needs to takeonbrands thataremore
service-oriented thanproduct-
oriented”.

NChandramouli,CEOofmarket
research firmTRAResearch, feels that
as longashecontinues toplaydecently,
brandswill continue tochasehim.
What’s important is that thecelebrity
statusdoesn’t go tohishead,headds.
Fortunately, “hedoes seemlikehecan
maintainhis calmand focuson the
game,which isverycrucial”.

There is another critical aspect inall
of this,whichbothGoyal and
Chandramoulipointout: Suryavanshi,
beingaminor, cannot signbranddeals
himself—hisparentswouldneed to
signonhisbehalf.

Youngashe is, fornow, that’sperhaps
ablessing.
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NEW KID ONTHE BRAND WAGON
At 14, IPL’s youngest player, Vaibhav Suryavanshi, is well on the
endorsement path — provided he doesn’t lose sight of his game

YOUNG GUNS

BAICHUNG
BHUTIA
Joinedprofessional
EastBengalFCin
Kolkataatage16;is
thefirstIndianfootb-
allertosignacontract
withaEuropeanclub,
andbeinductedinto
theAsianFootball
HallofFame

SACHIN
TENDULKAR
Burstontheintern-
ationalcricketscene
atage16,makinghis
debutagainstPakistan
onNovember15,1989.
In2010,hewould
becomethefirst
cricketertohita200
inamen’sOneDay
International (ODI)

VISWANATHAN
ANAND
Five-timeWorld
Chess Champion,
won the Indian
sub-junior chess
championship
at 14;became
the first grandm-
aster fromIndia
in 1988

SANIA
MIRZA
Whobeganplaying
tennisatage6and
turnedprofessional
at 16, is India’s first
femaletennisplayer
towinsixGrandSlam
titlesandbecome
WorldNo.1 in
doublesranking

PV
SINDHU
Startedcompeting
ininternational
badminton
tournamentsatage
14,wonabronze
at19atthe2014
Commonwealth
Games,andbrought
homeasilver from
the2016RioOlympics

Note: This is not an exhaustive list

EXTRACT OF UNAUDITED FINANCIAL RESULTS FOR THE QUARTER ENDED MARCH 31, 2025

Particulars

Total income from operations

Net Profit / (Loss) for the period (before Tax,
Exceptional and/or extraordinary items)

Net Profit / (Loss) for the period before tax
(after Exceptional and/or extraordinary items)

Net Profit / (Loss) for the period after tax
(after Exceptional and/or extraordinary items)

` in Million

Notes:
1. The above results are an extract of the detailed format of the unaudited financial results for the Quarter endedMarch 31, 2025which are also available on
the BSE Limited website (www.bseindia.com), National Stock Exchange of India Limited (www.nseindia.com) and on the company’s website
(www.sanofi.in).

2. The above results for the Quarter ended March 31, 2025 have been prepared in accordance with recognition and measurement principles laid down in
the applicable Indian Accounting Standards (Ind AS) as prescribed under section 133 of the Companies Act 2013, read together with rule 3 of the
Companies (Indian Accounting Standards) Rules 2015 (as amended from time to time) and other accounting principles generally accepted in India, read
with relevant rules thereunder and in terms of Regulation 33 of SEBI (ListingObligations andDisclosure Requirements) Regulations 2015.

3. The above results are reviewed by the Audit committee and have been approved by the Board of directors at itsmeeting held onMay 2, 2025.

Sd/-
Himanshu Bakshi
Managing Director

DIN: 08188412

For and on behalf of the Board of Directors of
SANOFI CONSUMER HEALTHCARE INDIA LIMITED

ndDate: 02 May 2025

Total Comprehensive Income for the period
[Comprising Profit / (Loss) for the period
(after tax) and Other Comprehensive Income
(after tax)]

Equity Share Capital

Reserves (excluding Revaluation Reserve) as
shown in the Audited Balance Sheet of the
previous year

Basic and diluted earnings per share
Rs 10/- each)

Quarter
ended

31.03.2025
(Unaudited)

Quarter
ended

31.03.2024
(Unaudited

Quarter
ended

31.12.2024
(Unaudited)

Year
ended

31.12.2024
(Audited)
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Share capital pending for allotment

1778

668

668

500

500

230

-

-

21.69

1757

657

628

443

429

230

-

-

19.25

2246

839

839

627

627

20

230

-

27.22

7375

2752

2468

1810

1796

230

-

2500

78.59
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