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" ROSHNI SHEKHAR & SHARLEEN D'SOUZA
Mumbai, 2 May

aibhav Suryavanshi turned heads
R ) when he was snapped up by the
Rajasthan Royals forZ1.1crorein
\ the Indian Premier League (IPL) auctions
—atjust14 years of age. Then he went on
toset the stage alight, smashing a 100 off
just 35balls against Gujarat Titans,
sending the crowd into a frenzy.
. Blazing 11 sixes and seven
[y 7/ boundaries, Suryavanshi now holds
1 -_‘: therecord for the fastest century in
T20 history — a feat that has not only
electrified fans but also piqued the
interest of brands eager tosign him
forendorsements.

Promising as hisentryinto the
cricketing spotlight is, there are voices of
concern, too, focused largely on how he
would take this fame and what he would
make of itin the yearsto come.

Brand experts say that while the
young prodigy has already created
history, there’sa concern that the sudden
fame could overwhelm him. However, if
heremains grounded, they believe, he
could be arare talent worth investing in.

A source, speaking on the condition of
anonymity, reveals that before his
explosive century, Suryavanshi’s
endorsement fee was aroundX75lakh. It’s
aclaim that could not be independently
verified. The source adds that this figure
could rise noticeably depending on his
performance across the tournament.

Harikrishnan Pillai, chief executive
officer (CEO) and cofounder of
TheSmallBigldea, a Mumbai-based
digital marketing agency, says
Suryavanshi is exactly the kind of
breakout story brands want toacton
quickly — or play “fastest finger first”
with, ashe putsit.

“Heis smashing veteranslike they are
some plastic ball rookies. However, right
now, he’sjust the perfect ‘recency
rocket’,” Pillai says. “The real test (and
brand jackpot) will be consistency. If he
avoids the vices of off-field fame and
doesn’tstartliving a highlight reel life,
endorsements will flow and stick.”

Pillai adds that brands chasing youth
appeal — from sneakers to systematic
investment plans (SIPs) —are eyeing
someonejust like him. “Frankly, he’s the
‘Mutual fund sahi hai’ poster boy —a
walking example of the power of early
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investment,” he says.

Pillai’s view is that for now,
Suryavanshiis aninfluencer, notyetan
ambassador. “But give him a couple of
seasons, a cool head, and some long-
term form, and he won’tjust be in
campaigns — he’ll bethe campaign.”

Veteran advertising professional
KV Sridhar, who is the global chief
creative officer at consulting and
services firm Nihilent, points out that
Suryavanshirepresents a new
generation of cricketers — one born after
the IPL itself. He describes the teenager’s
playing style as “fearless” — “just
playing with global stars, and (he) has
absolutely no fear! What could the
mindset be?” he remarks.

True. There’s no one else his
age playing T20 at this level anywhere,
rubbing shoulders with international
greats.

For Sridhar, Suryavanshi symbolises
the bold mindset of tomorrow’s cricket —
and for that, “he’sworth in gold”. “Even if
hefailsin thisIPL, and in the rest of the

matches, he will still symbolise the
mindset of that generation. Therefore, it
isworth it for any young brand to pick
himup,” he says.

On comparisons to other young
players, Sridhar counters that nobody
elseis14.

Whether you're 13 or 14, hittinga
century in 40 balls with that many sixes
requires notjust skill butimmense
strength and nerve, he says, adding
that this kind of courage is exceptional
athisage.

For brands that started circling as
soon as Suryavanshi hit the century,
Sandeep Goyal, chairman of ad agency
Rediffusion, has a word of advice: “At 14,
we should not start lookingathimasa
brand, and even if brands take him, they
should take him as a passive endorser
and notanactive one.”

While acknowledging that this
youngster is a prodigy, Goyal stresses the
importance of staying focused and not
getting distracted by the glitzand
glamour. He gives the example of Sachin

Tendulkar, who, he says, kept hishead in
the game, while others - like Vinod
Kambli and Prithvi Shaw — got caught up
inthe glitter of fame.

Heisalso of the view that
“Suryavanshi, while he is still young,
needs to take on brands that are more
service-oriented than product-
oriented”.

N Chandramouli, CEO of market
research firm TRA Research, feels that
aslongashe continues to play decently,
brands will continue to chase him.
What’simportant is that the celebrity
status doesn’t go to his head, he adds.
Fortunately, “he does seem like he can
maintain his calm and focus on the
game, which is very crucial”.

Thereis another critical aspectin all
ofthis, which both Goyal and
Chandramouli point out: Suryavanshi,
being a minor, cannot sign brand deals
himself — his parents would need to
sign on his behalf.

Young as he is, for now, that’s perhaps
ablessing.
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EXTRACT OF UNAUDITED FINANCIAL RESULTS FOR THE QUARTER ENDED MARCH 31, 2025

< in Million

Quarter Quarter Quarter Year

Particulars ended ended ended ended
31.03.2025 31.12.2024 31.03.2024 31.12.2024
(Unaudited) (Unaudited) (Unaudited (Audited)

Total income from operations 1778 1757 2246 7375
Net Profit / (Loss) for the period (before Tax,
Exceptional and/or extraordinary items) 668 657 639 2152
Net Profit / (Loss) for the period before tax
(after Exceptional and/or extraordinary items) 668 628 839 2468
Net Profit / (Loss) for the period after tax
(after Exceptional and/or extraordinary items) 500 443 627 1810
Total Comprehensive Income for the period
[Comprising Profit / (Loss) for the period
(after tax) and Other Comprehensive Income 500 429 627 1796
(after tax)]
Equity Share Capital 230 230 20 230
Share capital pending for allotment - - 230 -
Reserves (excluding Revaluation Reserve) as
shown in the Audited Balance Sheet of the - - - 2500
previous year
Basic and diluted earnings per share
Rs 10/- each) 21.69 19.25 27.22 78.59

Notes:

1. The above results are an extract of the detailed format of the unaudited financial results for the Quarter ended March 31, 2025 which are also available on
the BSE Limited website (www.bseindia.com), National Stock Exchange of India Limited (www.nseindia.com) and on the company’s website
(www.sanofi.in).

2. The above results for the Quarter ended March 31, 2025 have been prepared in accordance with recognition and measurement principles laid down in
the applicable Indian Accounting Standards (Ind AS) as prescribed under section 133 of the Companies Act 2013, read together with rule 3 of the
Companies (Indian Accounting Standards) Rules 2015 (as amended from time to time) and other accounting principles generally accepted in India, read
with relevant rules thereunder and in terms of Regulation 33 of SEBI (Listing Obligations and Disclosure Requirements) Regulations 2015.

3. The above results are reviewed by the Audit committee and have been approved by the Board of directors at its meeting held on May 2, 2025.

For and on behalf of the Board of Directors of
SANOFI CONSUMER HEALTHCARE INDIA LIMITED

Sd/-

Himanshu Bakshi
Managing Director
DIN: 08188412

Date: 02™ May 2025
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+22%
ZYH 3,161 Cr.
P 3,869 Cr.

<> GRAVITA

AN INDIAN MULTINATIONAL COMPANY

GLOBAL FOOTPRINT
Network Spread Over 70+
Countries Across 6 Continents

13 ECO CONSCIOUS

State-of-the-art Manufacturing Facilities

RECYCLING DNA

32 Years | 5 Business Verticals

EBITDA
+22%

FY 24 331 Cr.
FY 25 404 Cr.

f Consolidated Audited Financial Results for the Quarter and Year Ended 31st March, 2025

At Gravita, we understand that responsible
recycling not only creates sustainable value
for the green economy but also for all our
stakeholders. We have maintained a growth
trajectory and are confident to keep
progressing on our vision:

“To be the most valuable company
in the recycling space globally.”

&% We recycle to save environment

<& Recycling
For A Better Tomorrow

(Rs in Crores)

PAT
+31%

239 Cr.
312Cr.

(Rs. in Crores)

Place : Jaipur
Date : 02™ May 2025

Gravita India Limited
CIN: L29308RJ1992PLC006870

Website: www.gravitaindia.com

Registered Office: Saurabh, Chittora Road, Harsulia Mod,
Diggi Malpura Road, Tehsil - Phagi, Jaipur 303904 (Raj.)
Telephone: +91-141-4057700 | Email: companysecretary@gravitaindia.com

Sno Particular: Quarter Ended | Quarter Ended | Quarter Ended Year Ended Year Ended
. lcufars 31.03.2025 31.12.2024 31.03.2024 31.03.2025 31.03.2024
(Audited) (Unaudited) (Audited) (Audited) (Audited)
1 Total Income from operations (Net) 1,072.82 1,025.28 888.30 3,980.61 3,238.56
Py Net Profl.t/(Loss) for the period (Before Tax, Exceptlonal and/or 114.57 89.11 7292 363.46 274.15
Extraordinary Items, Share of Loss of Associate)
3 _Net Profit/(Loss) for the period Before Tax (After Exceptional 114.57 89.11 7222 363.46 274.15
items and/or Extraordinary Items)
4 Net Profit / (L05§) for the period After Tax (After Exceptional 94.92 78.06 69.42 312.90 242.28
and/or Extraordinary Items)
5 Total Comprehensive Income for the period 82.51 93.64 65.15 296.25 230.85
6 Equity Share Capital (Face value per share Rs 2/-) 14.76 14.76 13.81 14.76 13.81
7 Reserves (Excluding Revaluation Reserve) 2,055.15 823.59
8 Earnings Per Share (After Tax & minority interest) (of Rs 2/- each)
(a) Basic 13.04 11.35 9.92 4511 34.88
(b) Diluted 13.04 11.35 9.92 4511 34.88
Key Numbers of Audited Standalone Financial Results (Rs. in Crores)
1 Turnover (Net Sales) 860.29 819.04 720.86 3,222.77 2,679.07
2 Profit Before Tax 91.05 39.78 49.83 232.92 208.22
3 Profit After Tax 73.52 34.21 46.93 194.13 179.62
NOTES:

(A) The above is an extract of the detailed format of Quarter and Year ended 31st March 2025 results filed with the Stock Exchanges
under Regulation 33 of the SEBI (Listing and Other Disclosure Requirements) Regulations 2015. The full format of the Quarter and
Year ended 31st March 2025 results are available on the website of the Stock Exchanges viz. www.bseindia.com and
www.nseindia.com. and also available on the website of the company viz. https://www.gravitaindia.com/investors/financial-details .
The same can be access by scanning the QR code provided below.

(B) The above results have been reviewed by the Audit Committee at the meeting held on 1st May, 2025 and approved by the Board of
Directors at their meeting held on 02nd May 2025

(C) Interim dividend of Rs.6.35 per share (on the face value of Rs.2 Per equity share) amounting to Rs.46.87 Crores, has been approved
by the Board of Directors at their meeting held on May 02, 2025.

Scan to View Result

For Gravita India Limited
Sd/-
Yogesh Malhotra
Whole-time Director & CEO
DIN : 05332393
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